Name:______________________


Marketing
Section 1.1   
Marketing & The Marketing Concept
Match the following terms with the definition that best matches their meaning.  (2 Points/each)
____
1.   Goods

  ____
2.   Service

____
3.   Ideas

____
4.   Marketing

  ____
5.   Marketing Concept

____
6.   Customer Relationship Management 


       (CRM)
DIRECTIONS: 
In each series of terms, circle the one that does not belong.  Then explain 

your choice in the line below. (3 Points/each)
7.  
selling


financing

pricing

communication skills

________________________________________________________________________________________________________________________________________________________________

8.  
lower prices

new products

higher prices

improved products

________________________________________________________________________________________________________________________________________________________________

9.  
teamwork

respect


listening

stress

________________________________________________________________________________________________________________________________________________________________

FUNctions of Marketing
DIRECTIONS: For each of the examples noted below, write the function of marketing that it describes.  Select from the following seven functions of marketing: 

(2 Points/each)
Distribution   
Financing
Marketing Information Management  
Promotion
Selling   
Pricing
   
Product/Service Management
___________________________
10.  
A retail store employee puts a pair of shoes on 

a customer and asks how they feel.

___________________________
11.  
A retailer decides to mark down all swimsuits 

in August.

___________________________
12.  
A team of workers approach customers in a mall to ask 

them their opinion about the upcoming political election and the candidates running for office.

___________________________
13.  
A television commercial stresses the benefits of buying 

a new protein bar.

___________________________
14.  
A company uses information from its sales records to 

reduce its product line by eliminating the products that did not sell well in the last two years.

___________________________
15.  
A small manufacturer applies for a bank loan in order 

to upgrade its computer network.

___________________________
16.  
A manufacturer of apparel signs a contract with a 

company the specials in trucking and warehousing of imported goods.

Short Answer

17. What is the major difference between a service and a good?

18. List two examples of a good.

19. List two examples of a service.

20. Name two ideas that can be marketed.
Intangible items that have monetary value and satisfy customer needs & wants.





Tangible items that have monetary value and satisfy customer needs & wants





A platform, point-of-view, or perspective.





The idea that a company should strive to satisfy customers’ needs and wants while generating a profit for the firm








An aspect of marketing that combines customer information with customer service & marketing communications.








The process of planning, pricing, promoting, selling, & distributing ideas, goods, and services to create exchanges that satisfy customers.

















